USA-3 Restaurants and QSRS of the Seattlie-Tacoma, WA DMA...
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Sit-down restaurants used past 30 days: Anthony's Quick service restaurants used past 30 days: Dick's Quick service restaurants used past 30 days: Ivar's Seafood Bar Sit-down restaurants used past 30 days: MOD Pizza  Quick service restaurants used past 30 days: Taco Time




1.9% or 86,283 of SEATTLE-TACOMA DMA Adults 18 or older used ANTHONY'S RESTAURANTS in the past 30 da\}s.
Typical Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days are 54.9 years old (13.8%
older than average) and have a $171,174 (37.1% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Anthony's



6.% or 271,719 of SEATTLE-TACOMA DMA Adults 18 or older used DICK'S DRIVE-IN in the past 30 days.
Typical Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days are 44.7 years old (7.4% younger
than average) and have a $145,906 (16.8% higher than average) annual household income.
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Quick service restaurants used past 30 days: Dick's
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3.% or 135,216 of SEATTLE-TACOMA DMA Adults 18 or older used IVAR'S SEAFOOD BAR in the past 30 days.
Typical Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days are 53.6 years old (11.% older
than average) and have a $126,164 (1.% higher than average) annual household income.
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Quick service restaurants used past 30 days: Ivar's Seafood Bar
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4.3% or 193,541 of SEATTLE-TACOMA DMA Adults 18 or older used MOD PIZZA in the past 30 days.

MOD PlZZA ; _ Typical Adults 18 or older who used MOD PIZZA in the past 30 days are 41.8 years old (13.4% younger than

average) and have a $153,308 (22.8% higher than average) annual household income.
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Sit-down restaurants used past 30 days: MOD Pizza
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10.3% or 466,981 of SEATTLE-TACOMA DMA Adults 18 or older used TACO TIME in the past 30 days.
Typical Adults 18 or older who used TACO TIME in the past 30 days are 51.5 years old (6.7% older than
average) and have a $129,185 (3.5% higher than average) annual household income.
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Quick service restaurants used past 30 days: Taco Time
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1.9% or 86,283 of SEATTLE-TACOMA DMA Adults 18 or older used ANTHONY'S RESTAURANTS in the past 30 days.
Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days are 50.1% more likely to be a

college graduate, 10.6% more likely to work full-time, 37.2% more likely to be married, 29.% less likely to be

a parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Anthony's



6.% or 271,719 of SEATTLE-TACOMA DMA Adults 18 or older used DICK'S DRIVE-IN in the past 30 days.
Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days are 13.7% more likely to be a college
graduate, 20.8% more likely to work full-time, 16.7% less likely to be married, 18.3% more likely to be a
parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Dick's



3.% or 135,216 of SEATTLE-TACOMA DMA Adults 18 or older used IVAR'S SEAFOOD BAR in the past 30 days.
Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days are 7.1% more likely to be a college
graduate, .9% more likely to work full-time, 3.1% more likely to be married, 16.6% more likely to be a

parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Ivar's Seafood Bar



4.3% or 193,541 of SEATTLE-TACOMA DMA Adults 18 or older used MOD PIZZA in the past 30 days.
MOD P'ZZA By Adults 18 or older who used MOD PIZZA in the past 30 days are 22.1% more likely to be a college graduate,
= 15.4% more likely to work full-time, 2.1% less likely to be married, 21.2% more likely to be a parent of 1 or
more children under 18.
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10.3% or 466,981 of SEATTLE-TACOMA DMA Adults 18 or older used TACO TIME in the past 30 days.
Adults 18 or older who used TACO TIME in the past 30 days are 20.1% less likely to be a college graduate,
8.5% more likely to work full-time, 5.9% more likely to be married, 8.% less likely to be a parent of 1 or

more children under 18.
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1.9% or 86,283 of SEATTLE-TACOMA DMA Adults 18 or older used ANTHONY'S RESTAURANTS in the past 30 days.
Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days are 27.9% more likely to own
their home, 15.6% more likely to own a higher valued home, 19.2% more likely to have a single-family home,

.5% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older ‘&'Pets in Home: Adults 18 or older

1

S . .
‘m Single Family House (unattached)
B Own a Dog

I

Townhouse or attached Home E 3.9%
6.2%
| 9.4%
24.3% Condomini A
‘ ondominium ‘ 2.7% Own a Cat
9.3% 5
, 1.6% 7.0% ‘ Apartment
67,169 E 1,371 JEVOREEM | 20948 WPPEL — 1
Own Other Own Second Home Mobile Home or Manufactured || 3.0% Own other type of Pet 0
or Real Estate Home 5.9% ¢
Property
= who used ANTHONY'S RESTAURANTS in the past 30 days ~ WSEATTLE-TACOMA = who used ANTHONY'S RESTAURANTS in the past 30 days = SEATTLE-TACOMA . who used ANTHONY'S RESTAURANTS inthe past 30days W SEATTLE-TACOMA
Z 2
vZ4l Value of Owned Home: Adults 18 or older 32.9% Home Loans: Adults 18 or older

Average Value of Owned Home:
who used ANTHONY'S RESTAURANTS in the past 30 days

SEATTLE-TACOMA 833,511

20.8%

3,652 2 eg 0 2 GL.GR a3 g

<$150K $150K-S200K  $200K-S$250K  S$250K-$300K  S300K-$350K  $350K-S500K  SS500K-S750K  S750K-S1M S1IVH Home Mortgage Refinanced Home Equity own

) Home Mortgage Loan/Home Home/Property
® who used ANTHONY'S RESTAURANTS in the past 30 days ® SEATTLE-TACOMA 4
Improvement  Outright (No
SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 113 . Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sit-down restaurants used past 30 days: Anthony's



6.% or 271,719 of SEATTLE-TACOMA DMA Adults 18 or older used DICK'S DRIVE-IN in the past 30 days.
Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days are 4.1% less likely to own their home, 1.1%

more likely to own a higher valued home, 1.9% more likely to have a single-family home, 5.5% less likely to
have a dog.
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3.% or 135,216 of SEATTLE-TACOMA DMA Adults 18 or older used IVAR'S SEAFOOD BAR in the past 30 days.
Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days are 24.8% more likely to own their
home, .6% more likely to own a lower valued home, 10.8% more likely to have a single-family home, 7.7%
more likely to have a dog.
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a dog.

4.3% or 193,541 of SEATTLE-TACOMA DMA Adults 18 or older used MOD PIZZA in the past 30 days.

Adults 18 or older who used MOD PIZZA in the past 30 days are .% less likely to own their home, 4.5% more
likely to own a higher valued home, 7.7% more likely to have a single-family home, 17.3% more likely to have
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10.3% or 466,981 of SEATTLE-TACOMA DMA Adults 18 or older used TACO TIME in the past 30 days.
Adults 18 or older who used TACO TIME in the past 30 days are 13.% more likely to own their home, 9.8%

more likely to own a lower valued home, 9.7% more likely to have a single-family home, 16.6% more likely to
have a dog.
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RESTAURANTS

1.9% or 86,283 of SEATTLE-TACOMA DMA Adults 18 or older used ANTHONY'S RESTAURANTS in the past 30...

Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days are 1.7% more likely to look up
D-I-Y advice online, 7.4% more likely to always vote in local elections, 76.4% more likely to belong to a

gym, 37.% more likely to fly domestic past yr.
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6.% or 271,719 of SEATTLE-TACOMA DMA Adults 18 or older used DICK'S DRIVE-IN in the past 30 days.
Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days are 22.2% more likely to look up D-I-Y
advice online, 12.8% less likely to always vote in local elections, 28.3% more likely to belong to a gym,

28.6% more likely to fly domestic past yr.
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3.% or 135,216 of SEATTLE-TACOMA DMA Adults 18 or older used IVAR'S SEAFOOD BAR in the past 30 days.
Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days are 4.6% more likely to look up D-I-Y
advice online, 5.4% less likely to always vote in local elections, 7.7% more likely to belong to a gym, 22.2%
more likely to fly domestic past yr.
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4.3% or 193,541 of SEATTLE-TACOMA DMA Adults 18 or older used MOD PIZZA in the past 30 days.
Adults 18 or older who used MOD PIZZA in the past 30 days are 15.2% more likely to look up D-I-Y advice
online, 9.6% less likely to always vote in local elections, 45.2% more likely to belong to a gym, 23.6% more
likely to fly domestic past yr.
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10.3% or 466,981 of SEATTLE-TACOMA DMA Adults 18 or older used TACO TIME in the past 30 days.
Adults 18 or older who used TACO TIME in the past 30 days are 3.2% less likely to look up D-I-Y advice
online, 3.1% more likely to always vote in local elections, 22.1% less likely to belong to a gym, 6.3% less
likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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= who used ANTHONY'S RESTAURANTS in the past 30 days = SEATTLE-TACOMA

7.% less likely to smoke cigarettes.

1.9% or 86,283 of SEATTLE-TACOMA DMA Adults 18 or older used ANTHONY'S RESTAURANTS in the past 30 days.
Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days are 9.6% more likely to use QSRs
past mo., 43.1% more likely to use Sit-Down Restaurants past mo., 75.2% more likely to use Casinos past yr.,
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P chinese 3k

Donut / Thai /

Bakery Other  sports Bar
Asian

 SEATTLE-TACOMA.

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used ANTHONY'S RESTAURANTS in the post 30 days (25,0060 30.0%

SEATTLE-TACDMA 19.7%

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals:
87.8% 80.1% 100.0% 9
Drank Past 30-days: Adults 18 or older Past 12 months Casino

Liquor

1,u.i§.n 68 23.0%

Any Type of Beer
Wine
Imported Beer

Domestic Regular Beer

Domestic Light Beer - v
N 30.4%
Microbrew / Craft Beer 15.7% i
= who used ANTHONY'S RESTAURANTS in the past 30 days W SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25

Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar/ Nightclub us,ﬁn 9.5%

Stage Show / Concert
m 6.1%
F 11.6%
2.3%

3.3%

Sports Betting

Spa

Qual Intab

Other Gambling g 1.3% Casinos visited past 12 months: Yes
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Sit-down restaurants used past 30 days: Anthony's

Used Past 30-days: Adults 18 or older

17.0%

Marijuana / Cannabis Cigarettes Vape

= who used ANTHONY'S RESTAURANTS in the past 30 days WSEATTLE-TACOMA



Past 30—days QSR Users: Adults 18 or older

= I 1time
h

2times

3 times

4 times

5 times

6 -9times

10times or more

® who used DICK'S DRIVE-IN in the past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 80.1%

e 3,623,751

m SEATTLE-TACOMA

LI

63.3% more likely to smoke cigarettes.

6.% or 271,719 of SEATTLE-TACOMA DMA Adults 18 or older used DICK'S DRIVE-IN in the past 30 days.
Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days are 24.8% more likely to use QSRs past
mo., 16.3% more likely to use Sit-Down Restaurants past mo., 21.5% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

4 times

6-9times

10times or more
® who used DICK'S DRIVE-IN in the past 30 days

Total Monthly Sit-Down Restaurant Users:  Avg.
81.3% 69.9%

W SEATTLE-TACOMA
hly sit-Down

ant Meals:

Drank Past 30~days. Adults 18 or older
Liquor 1,916,053 42.3%
Any Type of Beer
Wine
kmported Beer
Domestic Regular Beer W

. ™ -V

» who used DICK'S DRIVE-IN in the past 30 days = SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

iiiilihhhh
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House Donut /
Cotfes Bar Bakery wm snru-.u

Asian

 who used DICK'S DRIVE-IN in the past 30 days W SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used DICX'S DRIVE-IN in the past 30 days [STISS0NNY 33.8%

SEATTLE-TACDMA 19.7%

Past 12 months Casmo Activities: Adults 18 or older
Table Games (Craps, Poker, etc.) W
Upscale Restaurant

- m——
Stage Show / Concert _

Sports Betting

35%
sa IR 2.5%
Other Gambling m 4.4%

Casinos visited past 12 months: Yes
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Quick service restaurants used past 30 days: Dick's

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes

Vape

= who used DICK'S DRIVE-IN in the past 30 days ®SEATTLE-TACOMA



Past 30-days QSR Users: Adults 18 or older

In 1time

2times

3 times

4 times

9.4%

5 times
6 -9times

10times or more
= who used IVAR'S SEAFOOD BAR in the past 30 days m SEATTLE-TACOMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 80.1%

T 3,623,751 -

3.% or 135,216 of SEATTLE-TACOMA DMA Adults 18 or older used IVAR'S SEAFOOD BAR in the past 30 days.
Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days are 24.8% more likely to use QSRs

past mo., 35.7% more likely to use Sit-Down Restaurants past mo., 29.7% more likely to use Casinos past yr.,
41.6% more likely to smoke cigarettes.

[ 1time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who used IVAR'S SEAFOOD BAR in the past 30 days

Total Monthly Sit-Down Restaurant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

16.4%

8.4%

57"/-

1'WI!

W SEATTLE-TACOMA

A“nwn Restaurant Meals:

69.9%

Drank Past 30~days. Adults 18 or older

osiee 17 -V
16.0%
i — 157 v

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

= who used IVAR'S SEAFOOD BAR in the past 30 days
SEATTLE-TACOMA DMA

W SEATTLE-TACOMA

Scarborough R2 2025: Sep24-Jul25
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Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Spa

Other Gambling

= who used IVAR'S SEAFOOD BAR in the past 30 days

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

HileLthL

Moz Coffes s, Bagel / iy wmp] Upscale  seatnod
Donut /
Bakery

Chinese 3k

wm snru-.u
Asian

= who used IVAR'S SEAFOOD BARin the past 30 days = SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused IVAR'S SEAFOOD BAR in the past 30 days 27.1%

SEATTLE-TACDMA 19.7%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines g4

Casinos visited past 12 months: Yes
B SEATTLE-TACOMA

Quick service restaurants used past 30 days: Ivar's Seafood Bar

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

= who used IVAR'S SEAFOOD BAR in the past 30 days = SEATTLE-TACOMA



MOD PIZZA =&

Past 30-days QSR Users: Adults 18 or older
SNGRCY -

% 2times |

—

—

 who used MOD PIZZA in the past 30 days

4 times

5 times

6 -9times

10 times or more

m SEATTLE-TACOMA

less likely to smoke cigarettes.

4.3% or 193,541 of SEATTLE-TACOMA DMA Adults 18 or older used MOD PIZZA in the past 30 days.
Adults 18 or older who used MOD PIZZA in the past 30 days are 19.9% more likely to use QSRs past mo.,
43.1% more likely to use Sit-Down Restaurants past mo., 20.8% more likely to use Casinos past yr., 22.2%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

17.5%

4times
6-9times
10 times or more

® who used MOD PIZZA in the past 30 days W SEATTLE-TACOMA

Top-10 Cuisines: Adults 18 or older

| it-Down Restaurants Used Past 30-days)

Medcn  Coffes  pmza Chinese  Bagel/  makan  indian/ Wings/ Upscale  Seafood
House Donut / Thai/  Burgers/
Cotfes Bar Bakery Other  sports Bar
Asian
 who used MOD PIZZA in the past 30 days. m SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used MOD PIZZA in the past 30days  [Ej600 NI

SEATTLE-TACDMA 19.7%

37.0%

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
96.1% 80.1% 100.0% 69.9%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
sy Tiestee R —— e

g e —

Domestic Regular Beer Stage Show / Concert M

Domestic Light Beer NS T - Vv Sports Betting  PaUL e — 39.9%
Microbrew / Craft Beer e s, 21:9% | spa BERE 23% :
Other Gambling ;,%‘,‘:% Casinos visited past 12 months: Yes
mwho used MOD PIZZA in the past 30 days B SEATTLE-TACOMA = who used MOD PIZZA in the past 30 days B SEATTLE-TACOMA
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Sit-down restaurants used past 30 days: MOD Pizza

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

=who used MOD PIZZA in the past 30 days ®SEATTLE-TACOMA



Past 30-days QSR Users: Adults 18 or older

1time
TR
3 times
4 times
5 times
6 -9times

10 times or more

w who used TACO TIME in the past 30 days

m SEATTLE-TACOMA

likely to smoke cigarettes.

10.3% or 466,981 of SEATTLE-TACOMA DMA Adults 18 or older used TACO TIME in the past 30 days.
Adults 18 or older who used TACO TIME in the past 30 days are 24.8% more likely to use QSRs past mo.,
17.% more likely to use Sit-Down Restaurants past mo., 31.9% more likely to use Casinos past yr., 35.% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

At 17.5%

2 times

16.4%

3 times 10.4%

4 times 8.4%

5 times 6.7%

6-9times 5.7%

10 times or more

® who used TACO TIME in the past 30 days W SEATTLE-TACOMA

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

hi
Mexican

P
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used TACO TIME in the past 30days [HBL20TR 26.0%

SEATTLE-TACDMA 19.7%

Bagel/  makan ndian/ Wings/ Upsale Ssestnod
Donut / Thai/  Burgers/
Bakery Other  sports Bar

Asian

Chinese

u who used TACO TIME in the past 30 days u SEATTLE-TACOMA

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
100.0% 80.1% 81.8% 69,9%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Liquer slot Machines - e 20.0% -

Any Type of Beer

1,634,110 36.1%

Wine

Table Games (Craps, Poker, etc.)

443,878 9.8%

Upscale Restaurant

ipord o —

Domestic Regular Beer sy 21.40% . Stage Show / Concert m 11.8%

Do g 2SS -V spor swns SRR 157
Microbrew / Craft Beer gn 1,300 15, ;‘%5% i Spa 2z 3‘;’60%
i . 2%
Other Gambling g 1.3% Casinos visited past 12 months: Yes
®who used TACO TIME in the past 30 days u SEATTLE-TACOMA  who used TACO TIME in the past 30 days B SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 427

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Taco Time

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

= who used TACO TIME in the past 30 days = SEATTLE-TACOMA



| 1.9%or 86,283 of SEATTLE-TACOMA DMA Adults 18 or older used ANTHONY'S RESTAURANTS in the past 30...
Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days are 26.7% more likely to have a
401K, 7.3% less likely to have an Auto Loan, 59.2% more likely to Invest/Trade Stocks Online, 19.% less likely

to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

N Financial Services Has and/or Uses: Adults 18 or older
401K Plan gy a7.2% :

IRA (Individual Retirement Account)  peees

Stocks or Stock Options

1,470,904

;‘
®

Mutual Funds

20.5%
Money Market Funds m B
20.5%
Other (Crypto / NFTs / Metals, etc.) m’ﬁ
s soinom ars 137 s 22 ; s 17 ;
Second Home or Real Estate Property 9.3% Checking DebitorATM  Savings  CreditCard  Online Mobile online Bill Home Money Autoloan Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan m 12.8%: Account Mortgage Loan or Home
F 8.3% Equity Loan
w who used ANTHONY'S RESTAURANTS in the past 30 days W SEATTLE-TACOMA m who used ANTHONY'S RESTAURANTS in the past 30 days m SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older E‘Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Tradi -
e/ Rl 536,766 18.5%

Tax Preparation Service

783,958 17.3%
Financial Planner 750,402 16.8%
Accountant W 26.5%
Insurance Agent at a Local Office (not onfine) A
Estate Planning W o
visa

1!

-8% 18.2%

Zelle ApplePay MasterCard Google Pay  Cash App American  Store Credit Square Cash  Discover Facebook Samsung Pay
Express Card Messenger

16.4%
Real Estate Agent m

7 1.1% (*Past 12 Months)
1.0%
w who used ANTHONY'S RESTAURANTS in the past 30 days W SEATTLE-TACOMA = who used ANTHONY'S RESTAURANTS in the past 30 days m SEATTLE-TACOMA

Divorce / Family Attorney

LIS
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Sit-down restaurants used past 30 days: Anthony's



6.% or 271,719 of SEATTLE-TACOMA DMA Adults 18 or older used DICK'S DRIVE-IN in the past 30 days.
Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days are 23.2% more likely to have a 401K, 39.5%
more likely to have an Auto Loan, 21.5% more likely to Invest/Trade Stocks Online, 24.2% more likely to pay
with their Debit Card.

ﬁélnvestments Owned: Adults 18 or older

401K Plan  pyrtan 47.2%

IRA (Individual Retirement Account) Pt e

22.4%
927,903

Stocks or Stock Options
Mutual Funds %

16.9%
18.0%

12.8%
12.7%

576,677
11.1%
12.1%

548,831
11.0%

422,35 K

16.9%
el 8.3%

» who used DICK'S DRIVE-IN in the past 30 days

Money Market Funds

814,470

Bonds
Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

M SEATTLE-TACOMA

i Financial Services Has and/or Uses: Adults 18 or older

729& 6.5% 6.2% 6.1% 4 go

16.3%)
8. 49&

Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home AutoLoan Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Maﬂcet Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who used DICK'S DRIVE-IN in the past 30 days M SEATTLE-TACOMA

Professional Services Used*- Adults 18 or older

836,76/

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

2 3
193,676 IS

3%
Real Estate Agent n :‘;‘;’:
Divorce / Family Attorney m 5.2% (*Past 12 Months)
® who used DICK'S DRIVE-IN in the past 30 days W SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

gy \Past 3-Months Payment Methods Used: Adults 18 or older

14.3%
10.

.2%
7.9% 7.6%

Store Credit  Square Cash Facebook Samsung Pay
Card Messenger

Debit Card Zelle

visA

Venmo American Discover

Express
m SEATTLE-TACOMA

ApplePay MasterCard Google Pay

PayPal

Cash App

m who used DICK'S DRIVE-IN in the past 30 days
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Quick service restaurants used past 30 days: Dick's




' 3.% or 135,216 of SEATTLE-TACOMA DMA Adults 18 or older used IVAR'S SEAFOOD BAR in the past 30 days.
Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days are 18.4% more likely to have a 401K,

35.% less likely to have an Auto Loan, 19.4% more likely to Invest/Trade Stocks Online, 23.5% more likely to
pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan a7.2%

IRA (Individual Retirement Account)

1,880,877 41.6%

Stocks or Stock Options

N
l‘ |

1,470,904 32.5%

5 26.4%
Mutual Funds 7 80

B
#

Money Market Funds 23.0%

!

814,470

-
2.
=
®

Bonds

E

#
8
#

Other (Crypto / NFTs / Metals, etc.)

...I
N
2
®

Financial Services Has and/or Uses: Adults 18 or older

15.9% T = e
Second Home or Real Estate Property m Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home ™ Autoloan Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan M 1L4% Account Mortgage  Loan or Home
8.3% Equity Loan
® who used IVAR'S SEAFOOD BAR in the past 30 days M SEATTLE-TACOMA » who used IVAR'S SEAFOOD BAR in the past 30 days m SEATTLE-TACOMA
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Tax Preparation Service imrons 17.3%
Financial Planner e 4'92 16.8%
Accountant
Insurance Agent at a Local Office (not online)
Estate Planning 0.0% 10.2% 9.8% 6.2%
17 16.2%| 3.5% 4.2%
! i
Divorce Family Attorney (*Past 12 Months) venmo Zelle ApplePay MasterCard Google Pay  Cash App A;:;T:;n S(mce:;‘;edt Square Cash  Discover h:ie::;:r Samsung Pay
® who used IVAR'S SEAFOOD BAR in the past 30 days B SEATTLE-TACOMA m who used IVAR'S SEAFOOD BAR in the past 30 days m SEATTLE-TACOMA
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Quick service restaurants used past 30 days: Ivar's Seafood Bar




MOD PIZZA =5

4.3% or 193,541 of SEATTLE-TACOMA DMA Adults 18 or older used MOD PIZZA in the past 30 days.

Adults 18 or older who used MOD PIZZA in the past 30 days are 34.7% more likely to have a 401K, 14.4%

more likely to have an Auto Loan, 29.% more likely to Invest/Trade Stocks Online, .1% more likely to pay with
| their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 orolder

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds  ppym i
1.2%
Bonds 12.7%
11.2%
Other (Crypto / NFTs / Metals, etc.) 12.1%

Second Home or Real Estate Property m 3"1:-""

529 Plan / College Savings Plan m 155%

® who used MOD PIZZA in the past 30 days M SEATTLE-TACOMA

Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home

Financial Services Has and/or Uses: Adults 18 or older

729& 3% 62% 50 45%

20.1% 9.:
e 16.3%)
8%

AutoLoan Certificates of Student|oan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Maﬂcet Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

» who used MOD PIZZA in the past 30 days W SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

Online Investi Stock Tradi 5
nline Investing / Stock Trading ettt —

73 3, 958 17.3%
759, JQZ 16.8%
14.4%
9.8%
Insurance Agent ata Local Office (not online)  pteen 5::; @ ®

Tax Preparation Service

Financial Planner

Accountant

3.3%
193, E?h 4.3%

Estate Planning

5.0%
24.0%

Divorce/ Family Attorney H%BIS%

® who used MOD PIZZA in the past 30 days
SEATTLE-TACOMA DMA

Real Estate Agent

(*Past 12 Menths)

W SEATTLE-TACOMA
Scarborough R2 2025: Sep24-Jul25
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Past 3-Months Payment Methods Used: Adults 18 or older

1%,
62% 1.3%

) O " e e

ApplePay MasterCard Google Pay  Cash App American  Store Credit  Square Cash  Discover Facebook Samsung Pay

PayPal Debit card venmo Zelle

Express Card Messenger
= who used MOD PIZZA in the past 30 days m SEATTLE-TACOMA

Sit-down restaurants used past 30 days: MOD Pizza




| 10.3%
Adults

likely t

or 466,981 of SEATTLE-TACOMA DMA Adults 18 or older used TACO TIME in the past 30 days.
18 or older who used TACO TIME in the past 30 days are 1.6% less likely to have a 401K, 18.% more

o have an Auto Loan, 10.5% less likely to Invest/Trade Stocks Online, 29.5% more likely to pay with

. their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account) 2,880,877
Stocks or Stock Options 1,470,904
Mutual Funds o2 903
Money Market Funds 14470
Bonds

Other (Crypto / NFTs / Metals, etc.) na%

e
1
3

9.2%

Second Home or Real Estate Property 9.3%

2000 7.5%
EIERTTM 8.3%

W who used TACO TIME in the past 30 days

529 Plan / College Savings Plan
M SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 18 or older

BB% 72% 7.1% 6.2% 1.6% 4y

19.3% : 16.3%)

-H]
Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home Money AutoLoan Certificates of Student|oan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
w who used TACO TIME in the past 30 days u SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

836,766 18.5%

Tax Preparation Service

783, 958 17.3%

Financial Planner 759,492 16.8%
7.4%
Accountant 9.8%

08

Insurance Agent at a Local Office (not online)

299,506 6.6%

2.1%

Estate Planning 4.3%
3.6%

Real Estate Agent 0.0%

Divorce / Family Attorney Eo?g% (*Past12 Months)
® who used TACO TIME in the past 30 days W SEATTLE-TACOMA
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All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

gy \Past 3-Months Payment Methods Used: Adults 18 or older

11.2%10,2%

.

Store Credit  Square Cash  Discover Facebook Samsung Pay
Card Messenger

ApplePay MasterCard Google Pay  Cash App American
Express
m SEATTLE-TACOMA

VIsA Zelle

Venmo

= who used TACO TIME in the past 30 days
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Quick service restaurants used past 30 days: Taco Time




Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days spend an average of 3 days, 8 hours, 54
minutes and 19 seconds each week with All Forms of Media.

86.6% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days spend an avg. of 8 hours and 18 minutes each week
listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent

Usoge %: who 03 ATHONY'S SEATTLE-TACOMA

RESTAURANTS in the past 30
% of Total days

Weekly H:M:
Avg. Weekly

Hours:Minutes:

R
&
&

&

<t
‘\o“
= who used ANTHONY'S RESTAURANTS in the past 30 days m SEATTLE-TACOMA
SEATTLE-TACOMA DMA  Scarborough R2 2025: Sep24-Jul25 Qual Intab 113 SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 3,986 Hubba rd Share of Everything
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Sit-down restaurants used past 30 days: Anthony's



Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days spend an average of 3 days, 6 hours, 3 minutes and 18
seconds each week with All Forms of Media.

79.6% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days spend an avg. of 8 hours and 22 minutes each week listening
to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Dick's




Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days spend an average of 3 days, 13 hours, 50 minutes
and 48 seconds each week with All Forms of Media.

91.% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days spend an avg. of 10 hours and 7 minutes each week
listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
3.9% Concurrent
vige % o e ANBRR searoco
% of Total 63.7% e
Weekly H:M: amt:

SEATTLE-TACOMA
BARin the past 30 days

3,‘“?2‘“ suam?“"

® who used IVAR'S SEAFOOD BAR in the past 30 days

M SEATTLE-TACOMA

Qual Intab 3,986 Hubbar Share of Everything

for Anything _
BROADCASTING ~

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 139 SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Ivar's Seafood Bar




Adults 18 or older who used MOD PIZZA in the past 30 days spend an average of 3 days, 10 hours, 54 minutes and 53
seconds each week with All Forms of Media.

82.1% of Adults 18 or older who used MOD PIZZA in the past 30 days spend an avg. of 7 hours and 27 minutes each week listening to All
Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.
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Adults 18 or older who used TACO TIME in the past 30 days spend an average of 3 days, 5 hours, 12 minutes and 38
seconds each week with All Forms of Media.

85.4% of Adults 18 or older who used TACO TIME in the past 30 days spend an avg. of 7 hours and 34 minutes each week listening to All
Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Taco Time




Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days spend an average of 2 days, 10 hours, 57

minutes and 36 seconds each week with All Forms of Ad-Supported Media.
78.6% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days spend an avg. of 6 hours and 12 minutes each wee
listening to Local Ad-Supported AM/FM Radio, representing 8.3% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: Anthony's



Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days spend an average of 2 days, 6 hours, 25 minutes and
12 seconds each week with All Forms of Ad-Supported Media.

76.6% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days spend an avg. of 6 hours and 52 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Dick's



Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days spend an average of 2 days, 15 hours, 22 minutes

and 56 seconds each week with All Forms of Ad-Supported Media.
86.8% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days spend an avg. of 8 hours and 32 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Ivar's Seafood Bar



Adults 18 or older who used MOD PIZZA in the past 30 days spend an average of 2 days, 8 hours, 11 minutes and 53
MOD PIZZA 227 seconds each week with All Forms of Ad-Supported Media.

79.8% of Adults 18 or older who used MOD PIZZA in the past 30 days spend an avg. of 6 hours and 40 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: MOD Pizza




Adults 18 or older who used TACO TIME in the past 30 days spend an average of 2 days, 10 hours, 47 minutes and 51
seconds each week with All Forms of Ad-Supported Media.

82.8% of Adults 18 or older who used TACO TIME in the past 30 days spend an avg. of 7 hours and 0 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Taco Time



Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days spend an average of 8
hours and 25 minutes each day with All Forms of Ad-Supported Media. 78.6% listen to Local AM/FM
Radio for an avg. of 53.3 minutes/day. (Local Radio delivers 8.3% of Time with Ad-Supported Media.)
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Sit-down restaurants used past 30 days: Anthony's



avg. of 58.9 mi

nutes/day.

Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days spend an average of 7 hours and 46
minutes each day with All Forms of Ad-Supported Media. 76.6% listen to Local AM/FM Radio for an

(Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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for an avg. of 73.2 minutes/day.

Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days spend an average of 9 hours
and 3 minutes each day with All Forms of Ad-Supported Media. 86.8% listen to Local AM/FM Radio
(Local Radio delivers 11.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 57.2 minutes/day.

Adults 18 or older who used MOD PIZZA in the past 30 days spend an average of 8 hours and 1
minutes each day with All Forms of Ad-Supported Media. 79.8% listen to Local AM/FM Radio for an

(Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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Adults 18 or older who used TACO TIME in the past 30 days spend an average of 8 hours and 23
minutes each day with All Forms of Ad-Supported Media. 82.8% listen to Local AM/FM Radio for an
(Local Radio delivers 9.9% of Time with Ad-Supported Media.)

avg. of 60.1 minutes/day.
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[ 67,810 or 78.6% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 53.3 minutes every day representing 30.4%
of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

[ 208,194 or 76.6% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 58.9 minutes every day representing 35.4% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 117,421 or 86.8% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 73.2 minutes every day representing 39.% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 154,530 or 79.8% of Adults 18 or older who used MOD PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 57.2 minutes every day representing 39.2% of all
time spent daily with Ad-Supported Audio.
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[ 386,726 or 82.8% of Adults 18 or older who used TACO TIME in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.1 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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67,810 or 78.6% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 53.3 minutes every day representing 30.4%
of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78:6% Audio: Adults 18 or older
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| 208,194 or 76.6% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 58.9 minutes every day representing 35.4% of all

time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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| 117,421 or 86.8% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days listen to

Ad-Supported Local AM/FM Radio for an average of 73.2 minutes every day representing 39.% of all
time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.8% Audio: Adults 18 or older
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| 154,530 or 79.8% of Adults 18 or older who used MOD PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 57.2 minutes every day representing 39.2% of all
time spent daily with Ad-Supported Audio.
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Reach % Audio: Adults 18 or older
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| 386,726 or 82.8% of Adults 18 or older who used TACO TIME in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.1 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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67,810 or 78.6% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All Sports, Classic Hits,
Classic Rock, and Country.
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208,194 or 76.6% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, All Sports,
Alternative, and Country.
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LocaI AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Adult canlemporary
Pop Contemporary Hit Radio
News/Talk/Information
Country

Classic Rock
Alternative

Classic Hits

Adult Hits

All Sports

Active Rock

Variety

Rhythmic AC

Classical

® who used IVAR'S SEAFOOD BAR in the past 30 days

117,421 or 86.8% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
All Sports, Classic Rock, and Alternative.
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154,530 or 79.8% of Adults 18 or older who used MOD PIZZA in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, All Sports,
Classic Hits, and Country.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
Pk

Netflix

Amazon Prime/IMDb/FireTV
YouTube Video

Local TV Stations
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Roku + The Roku Channel
TikTok

Disney+

Paramount+

Peacock

Premium Cable TV Networks

m_
T — 0w T

64,088 or 74.3% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days
watch Ad-Supported Local TV Stations for an average of 76.6 minutes every day representing 24.2%

of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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131,016 or 48.2% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days watch Ad-
Supported Local TV Stations for an average of 65.2 minutes every day representing 26.% of all time
spent daily with Ad-Supported Video.
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84,278 or 62.3% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days watch Ad-
Supported Local TV Stations for an average of 89. minutes every day representing 26.4% of all time
spent daily with Ad-Supported Video.
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110,365 or 57.% of Adults 18 or older who used MOD PIZZA in the past 30 days watch Ad-Supported
Local TV Stations for an average of 88.4 minutes every day representing 27.7% of all time spent daily
with Ad-Supported Video.
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270,913 or 58.% of Adults 18 or older who used TACO TIME in the past 30 days watch Ad-Supported
Local TV Stations for an average of 103. minutes every day representing 30.4% of all time spent daily
with Ad-Supported Video.
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64,088 or 74.3% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days
watch Ad-Supported Local TV Stations for an average of 76.6 minutes every day representing 24.2%

of all time spent daily with Ad-Supported Video.
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131,016 or 48.2% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days watch Ad-
Supported Local TV Stations for an average of 65.2 minutes every day representing 26.% of all time

spent daily with Ad-Supported Video.
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84,278 or 62.3% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days watch Ad-
Supported Local TV Stations for an average of 89. minutes every day representing 26.4% of all time

spent daily with Ad-Supported Video.
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110,365 or 57.% of Adults 18 or older who used MOD PIZZA in the past 30 days watch Ad-Supported
Local TV Stations for an average of 88.4 minutes every day representing 27.7% of all time spent daily

with Ad-Supported Video.
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270,913 or 58.% of Adults 18 or older who used TACO TIME in the past 30 days watch Ad-Supported
Local TV Stations for an average of 103. minutes every day representing 30.4% of all time spent daily

with Ad-Supported Video.
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Video: Adults 18 or older
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64,088 or 74.3% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Movies, Dramas, and Science Fiction.
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131,016 or 48.2% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Dramas,
Comedies, Local News - Morning, and Mystery/Suspense/Crime.
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84,278 or 62.3% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, National/Network News, Dramas, and Movies.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
Sports.

Local News - Evening
Comedies

Local News - Morning
National/Network News
Movies

Dramas

Documentaries.
Food/Cooking Shows
Mystery/Suspense/Crime
Game Shows

Local News - Late

Science Fiction

Morning, Movi

es, and Local News - Late.

110,365 or 57.% of Adults 18 or older who used MOD PIZZA in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Dramas, Local News -

Totol Persons: % Time Spent

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older m

1:26
s oo g

(4o

who used MOD PIZZA in SEATTLE-TACOMA
P T the post 30days
m who used MOD PIZZA in the past 30 days W SEATTLE-TACOMA

{Auciegs ooy

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local News -
Evening
pEW

Movies
205

Local News - |
Morning

284

Nationa
I/Netw

ork
News
131

Game Shows

Local News -
Late
16.9

Comedies
26.8

Movies
20.0

Comedies
204

Dramas

321 Nation

al/Net
work

News
115

Local
News -
Late
15.3

Game Shows
19.2

Docu
menta

Food/Cook
Local News - ing...
Evening

233

Local News -
Morning
313

ries

® who used MOD PIZZA in the past 30 days

W SEATTLE-TACOMA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or olde

(averoge week]
Sports

Local News - Evening
Comedies

Local News - Morning
Movies

Dramas
National/Network News
Mystery/Suspense/Crime
Game Shows

Local News - Late
Food/Cooking Shows
Science Fiction

Late Night Talk

SEATTLE-TACOMA

Total Persons.

o —— T N T
D e
M_m.-
O — -
S —— ¥ 7
S —
m-!m-
_!'-

-m—
PR —t
P mp—)

® who used MOD PIZZA in the past 30 days
DMA Scarborough R2 2025: Sep24-Jul25

-az

=
N
o
e

09,
¥ b

3

[t

[

o [T = [
= o]t
58 & § I I

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults g
18 orolder

SEATTLE-TACOMA

ot

6%

who used MOD PIZZA in
the past 30 days

b | 9%
o oo [~
KRR AR

W SEATTLE-TACOMA
Qual Intab 192

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent &
{Averoge Day)

Avg. Minutes/day Spent): Adults 18 or older

Local News -
Evening
23.0

Movies
203

Local News -
Morning
284

Natio
nal/N

Mystery/S
- | etwor

uspense/C
rim
16.3

Game Shows
19.9

Late
Night

Comedi
omedies Tal..

240

Food/...

Scien...

Comedies
19.2

Movies
20.9

Dramas 0
335 nal/N
etwo
Game Shows
19.2

Local News - ery/Suspe
Evening

24.4

Local News -
Morning
313

# who used MOD PIZZA in the past 30 days

Sit-down restaurants used past 30 days: MOD Pizza

M SEATTLE-TACOMA
* Share of Everything

s(mﬁ al for Anything _



Local TV Station Progmms (Persons & % Reach): Adults 18 or older
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270,913 or 58.% of Adults 18 or older who used TACO TIME in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local News -
Morning, Dramas, and Movies.
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65,346 or 75.7% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days use
Ad-Supported Social Media for an average of 100.1 minutes every day representing 18.2% of all time
spent daily with Ad-Supported Digital Media.
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207,576 or 76.4% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days use Ad-
Supported Social Media for an average of 128.6 minutes every day representing 22.5% of all time
spent daily with Ad-Supported Digital Media.
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86,240 or 63.8% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days use Ad-
Supported Social Media for an average of 132.8 minutes every day representing 21.% of all time
spent daily with Ad-Supported Digital Media.
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152,489 or 78.8% of Adults 18 or older who used MOD PIZZA in the past 30 days use Ad-Supported
Social Media for an average of 131.5 minutes every day representing 23.9% of all time spent daily
with Ad-Supported Digital Media.
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342,578 or 73.4% of Adults 18 or older who used TACO TIME in the past 30 days use Ad-Supported
Social Media for an average of 134.8 minutes every day representing 24.1% of all time spent daily
with Ad-Supported Digital Media.
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® who used TACO TIME in the past 30 days

Quick service restaurants used past 30 days: Taco Time
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Avg. Week All Socﬁzl Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

' 65,346 or 75.7% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days use
Ad-Supported Facebook for an average of 34.1 minutes every day representing 34.% of all time
spent daily with Ad-Supported Social Media.
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' 192,902 or 71.% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days use Ad-
Supported Facebook for an average of 47.8 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Sacﬁzl Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

84,107 or 62.2% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days use Ad-
Supported Facebook for an average of 40.8 minutes every day representing 30.7% of all time spent
daily with Ad-Supported Social Media.
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133,913 or 69.2% of Adults 18 or older who used MOD PIZZA in the past 30 days use Ad-Supported
Facebook for an average of 41.4 minutes every day representing 31.5% of all time spent daily with
Ad-Supported Social Media.
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342,578 or 73.4% of Adults 18 or older who used TACO TIME in the past 30 days use Ad-Supported
Facebook for an average of 46.4 minutes every day representing 34.4% of all time spent daily with
Ad-Supported Social Media.
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| 65,346 or 75.7% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days use
Ad-Supported Facebook for an average of 34.1 minutes every day representing 34.% of all time
spent daily with Ad-Supported Social Media.
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192,902 or 71.% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days use Ad-
Supported Facebook for an average of 47.8 minutes every day representing 37.2% of all time spent

daily with Ad-Supported Social Media.
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84,107 or 62.2% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days use Ad-
Supported Facebook for an average of 40.8 minutes every day representing 30.7% of all time spent
daily with Ad-Supported Social Media.
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133,913 or 69.2% of Adults 18 or older who used MOD PIZZA in the past 30 days use Ad-Supported
Facebook for an average of 41.4 minutes every day representing 31.5% of all time spent daily with
Ad-Supported Social Media.
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342,578 or 73.4% of Adults 18 or older who used TACO TIME in the past 30 days use Ad-Supported
Facebook for an average of 46.4 minutes every day representing 34.4% of all time spent daily with

Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,921; Local
Radio: 4,386; Social Media: 3,464; Local TV: 2,373; Non-Prem. Cable: 2,331 reaching
Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 21,671;
Local Radio: 13,150; Social Media: 12,572; Non-Prem. Cable: 6,743; Local TV: 5,235
reaching Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used DICK'S DRIVE-IN in the past 30
days

p;b p‘:b »p (,‘D @ :"b 9 Q’D Q’b f\}‘

> M oA R R R R AR R R R A
0@"\?’9“?9%"@'@@%3\9% o

~e¢s¢s€u¢%ﬂb¢ﬂqﬁg0°¢~¢

s Mon-Fri Local AM/FM Radio AQH
e Von-Fri Non-Premium Cable TV AQH
e VloN- Fri Digital Media (Less Social) AQH

e \Mon-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

1,600,000

1,400,000

1,200,000

1,000,000

800,000

600,000

400,000

200,000

0

g

I

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
SEATTLE-TACOMA Metro Area Adults 18 or older

WP P PR P A
P o &

&P of

S S AR AR AR R R R AR R R MR A&
"GQ?QQN'N NNV

OQ.&qﬁqQ QQQQ@‘\Q'QR;\;QQQ',’Q

s Mon-Fri Local AM/FM Radio AQH
e VloN-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

e Von-Fri Local TV Station AQH
s M on-Fri Social Media AQH

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 220
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Quick service restaurants used past 30 days: Dick's




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,719; Local
Radio: 7,411; Social Media: 5,495; Non-Prem. Cable: 4,263; Local TV: 2,929 reaching
Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days.
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MOD PIZZA =5

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,593;
Local Radio: 9,515; Social Media: 9,061; Non-Prem. Cable: 5,414; Local TV: 4,304 reaching
Adults 18 or older who used MOD PIZZA in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 31,291;
Local Radio: 24,845; Social Media: 20,194; Non-Prem. Cable: 13,399; Local TV: 10,265
reaching Adults 18 or older who used TACO TIME in the past 30 days.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week}
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Billboards & Signs (Weekly Drivers)
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pubticTrarsit (YT TR e A =
® who used ANTHONY'S RESTAURANTS in the past 30 days W SEATTLE-TACOMA = who used ANTHONY'S RESTAURANTS in the past 30 days m SEATTLE-TACOMA

81,886 or 94.9% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days
spend an average of 38.4 minutes per day driving, seeing Billboards and Signs. 65.7% Listen to Local
Radio Stations Out-of-Home for an average of 32.3 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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229,574 or 84.5% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days spend an
average of 44.4 minutes per day driving, seeing Billboards and Signs. 64.1% Listen to Local Radio

Stations Out-of-Home for an average of 35.7 minutes/day.
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Top-13 Out-of- Home Medra (Persons & % Reach): Adults 18 or older
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121,362 or 89.8% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days spend an
average of 46.2 minutes per day driving, seeing Billboards and Signs. 72.6% Listen to Local Radio
Stations Out-of-Home for an average of 44.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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176,176 or 91.% of Adults 18 or older who used MOD PIZZA in the past 30 days spend an average of
39.7 minutes per day driving, seeing Billboards and Signs. 66.7% Listen to Local Radio Stations Out-
of-Home for an average of 34.7 minutes/day.
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Top-13 Out-of- Home Medra (Persons & % Reach): Adults 18 or older
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® who used TACO TIME in the past 30 days

436,634 or 93.5% of Adults 18 or older who used TACO TIME in the past 30 days spend an average of
51.9 minutes per day driving, seeing Billboards and Signs. 69.2% Listen to Local Radio Stations Out-
of-Home for an average of 36.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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81,886 or 94.9% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days spend an
average of 38.4 minutes per day driving, seeing Billboards and Signs representing 26.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Sit-down restaurants used past 30 days: Anthony’s



229,574 or 84.5% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days spend an average of
44 .4 minutes per day driving, seeing Billboards and Signs representing 26.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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Quick service restaurants used past 30 days: Dick's



121,362 or 89.8% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days spend an
average of 46.2 minutes per day driving, seeing Billboards and Signs representing 29.3% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
93.8% Out-of-Home Media: Adults 18 or older
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Quick service restaurants used past 30days: Ivar's Seafood Bar




MOD PIZZA %

Weekly 91.0%
Reach

66.7%

OOH Media:

Weekly
Total
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3 3,905,237
Billboards & Signs

Average (Weekly Drivers)
Daily Minutes

with Ad-Supported

AK1/FM Rad

Cities, Downtown

176,176 or 91.% of Adults 18 or older who used MOD PIZZA in the past 30 days spend an average of 39.7
minutes per day driving, seeing Billboards and Signs representing 28.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Sit-down restaurants used past 30 days: MOD Pizza
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436,634 or 93.5% of Adults 18 or older who used TACO TIME in the past 30 days spend an average of 51.9

minutes per day driving, seeing Billboards and Signs representing 36.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older

FS.%
1.27%
H 5.20%

0.84%
P 5.16%

0 0.82%

F 4.72%

0.97%
F 4.62%
38,594 X

0.

85

ES

i

8 0.73%

El  0.68%

.19%

Keld  0.66%

92.36%

2.34%

P 2.77%
0.87%
F 2.74%
0
P 2.61%
P 2.48%
0.72%
F 2.41%
o
m 2.39% ﬁ
0.87% m S
F 232% ﬂl ﬁ ﬁ
65,876 1.46%
2.23%
97%

i

P 0.39%

1.93%
1.91%

Sit-down restaurants used past 30 days: Anthony's

Top-26 Employment Zip Codes: Adults 18 or older

98101
98034
98121
98122
98198
98226
98052
98195
98104
98133
98501
98028
98057
98403
98004
98513
98032
98027
98199
98375
98134
98148
98166
98204
98168
98033

me
1.63%

ss e

0.73%
s 0.18%

YR 0.72%
0.72%
.35%

0.
2 21%

I: * Share of Everything
.al for Anything _




229,574 or 84.5% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days spend an
average of 44.4 minutes per day driving an average of 25.9 miles each day and are 329.3% more

likely to use Ballard Bridge than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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121,362 or 89.8% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days spend an
average of 46.2 minutes per day driving an average of 26.9 miles each day and are 179.8% more
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Quick service restaurants used past 30 days: Ivar's Seafood Bar

Top-26 Employment Zip Codes: Adults 18 or older
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MOD PIZZA

176,176 or 91.% of Adults 18 or older who used MOD PIZZA in the past 30 days spend an average of
39.7 minutes per day driving an average of 23.1 miles each day and are 366.% more likely to use
Ballard Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older

Sit-down restaurants used past 30 days: MOD Pizza

Top-26 Employment Zip Codes: Adults 18 or older
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436,634 or 93.5% of Adults 18 or older who used TACO TIME in the past 30 days spend an average of
51.9 minutes per day driving an average of 30.2 miles each day and are 87.6% more likely to use
Meridian Avenue/Highway 161 (Puyallup) than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who used ANTHONY’S RESTAURANTS in the past 30 days)
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street lournal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

52,162 or 60.5% of Adults 18 or older who used ANTHONY'S RESTAURANTS in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 12. minutes every day representing 33.%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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130,159 or 47.9% of Adults 18 or older who used DICK'S DRIVE-IN in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 27.5% of all
| time spent daily with All forms of Print Media.
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63,946 or 47.3% of Adults 18 or older who used IVAR'S SEAFOOD BAR in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 12.1 minutes every day representing 37.7% of
all time spent daily with All forms of Print Media.
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84,920 or 43.9% of Adults 18 or older who used MOD PIZZA in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day representing 26.% of all time
spent daily with All forms of Print Media.
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149,388 or 32.% of Adults 18 or older who used TACO TIME in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 32.9% of all time
spent daily with All forms of Print Media.
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"Advertising Actions”

P18+ who used DICK'S DRIVE-IN in the past 30 days (Shopped/Visited/Bought past 3mos
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"Advertising Actions"

P18+ who used IVAR'S SEAFOOD BAR in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)
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MOD PIZZA & "Advertising Actions"

P18+ who used MOD PIZZAin the past 30 days (Shopped/Visited/Bought past 3mos Due
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"Advertising Actions”

P18+ who used TACO TIME in the past 30 days (Shopped/Visited/Bought past 3mos Due
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